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Turning Content Into Revenue...



STRATEGY | CONTENT | CONVERSION

In house Content Production (Reels, Ads, Product
Shoots)

Performance Marketing (Ads Strategy &
Management)

Branding & Positioning

Campaign Strategy & Execution

Influencer collaboration

Graffiti Art & Wall Branding

WHAT WE DO ?WHAT WE DO ?



Brands we have worked with..



Brands we have worked with..



YOU READY?YOU READY?



Food Stories 
Tech Pulse 

Institutional branding

Service Industr
y Content

Destination Storytelling

Style Stories 



AI CONTENT

From concept to
screen, we craft the
script, plan every
shot, generate the
visuals, and produce
the final video

https://drive.google.com/file/d/1gtZuLTGBsTzBEhprVctNPXZHB3Qo5I83/view?usp=drive_link
https://drive.google.com/file/d/1doi7KFEAwxIdTMppn71wxmco7mcpBFNu/view?usp=drive_link
https://drive.google.com/file/d/1doi7KFEAwxIdTMppn71wxmco7mcpBFNu/view?usp=drive_link
https://drive.google.com/file/d/1lUdtONLhcofTMEoNFNH4bSccy_H7_ndV/view?usp=drive_link


AI OVC 
(Online Video Commercial)

Brocode developed an 
AI-powered awareness film
that highlighted the
importance of responsible
water consumption during
Eid-ul-Adha 2026. Combining
strategic thinking, creative
storytelling, and advanced AI
production, the campaign
was executed  by our AI
Driven Content Team from
concept to completion.

https://www.facebook.com/share/v/1JpQDhB1hP/


AI CONTENT

From concept to
screen, we craft the
script, plan every
shot, generate the
visuals, and produce
the final video

https://drive.google.com/file/d/1oVU65Uap9rhXvWlcNmHwU7clk3EiUDtj/view?usp=drive_link
https://drive.google.com/file/d/1C8eJXk0MIO0ttAB1CMIbvwwRmqXWROd6/view?usp=drive_link
https://drive.google.com/file/d/1BIIptYD3ZkDiGI7q1yURWkytA8aejS3b/view?usp=drive_link
https://drive.google.com/file/d/1LRUedPb9OsFOiD33z5EQ83_8gPetGznj/view?usp=drive_link


SAAS EDIT

"SAAS editing"
typically refers to the
popular, premium
motion graphics style
used by software and
tech companies for
app promos and social
media ads, or video
editing software that
operates on a cloud-
based Software as a
Service model.

https://drive.google.com/file/d/1avgQBV7QmRNOI_74YWw7gmSRfef-bZl0/view?usp=drive_link
https://drive.google.com/file/d/18_iNRwTDiauucj-yMdnu-FE8dFv-XEB6/view?usp=drive_link
https://drive.google.com/file/d/14hn7As5COfSEQjXLtDFi6hNUyasaWMsv/view?usp=drive_link
https://drive.google.com/file/d/1Peh0gHyj5MWAPZVfiDHsicfst2gh9K-_/view?usp=drive_link


ANIMATION &
VISUAL CONTENT

Whether launching a
new product,
explaining a service,
or building brand
awareness, we create
visuals that make
complex ideas easy to
understand and
enjoyable to watch.

https://drive.google.com/file/d/1xrzzBapOrKecXGtQxuXY6QvQHO30WsQX/view?usp=sharing
https://drive.google.com/file/d/1RfAjfTwgBSXTlL-2ioLNvelhHufaR2jG/view?usp=sharing
https://drive.google.com/file/d/1PAem6NGX99TPMQUtG1KNbwOphAw8mhcf/view?usp=sharing
https://drive.google.com/file/d/1mlTAbxqVENsKngTwkUOpulpKLSAXPYPV/view?usp=sharing


ANIMATION &
VISUAL CONTENT

DEMO CONTENT

https://drive.google.com/file/d/1xrzzBapOrKecXGtQxuXY6QvQHO30WsQX/view?usp=sharing
https://drive.google.com/file/d/1lsi8WTaWm80MuksMsTgkySG519Sz_Mec/view?usp=drive_link
https://drive.google.com/file/d/10V-VdmXA29siJVaWXijyFBYtm1XPflwK/view?usp=sharing
https://drive.google.com/file/d/16XwNsm46Wkmnj1zrDg8SlS1tYVlRN57H/view?usp=sharing


AI OVC 

To stand out in a saturated
market, BroCode utilized
early-stage AI innovation to
give Zuqo a strategic edge.
We developed a cinematic,
AI-driven visual identity
that positioned the footwear
as a symbol of power and
confidence, securing
market recognition by being
the first in the industry to
adopt this technology.

https://www.facebook.com/share/v/1KMD5ZEZ6M/


OVC 
(Online Video Commercial)

HelloTask is a reliable and
innovative platform that is
changing the process of
finding a domestic worker.
It is also a problem solving
business model of
Bangladesh, making life
easier for both customers
and domestic workers. This
is an Short OVC for them

https://www.facebook.com/share/v/1GSXgaNCCC/


AV
(Audio-Visual)

55% less manual work.
1,400+ hours saved yearly.
A new standard in
operational excellence by
Banglalink 
Brocode brings it to screen
with a refined narrative,
blending insight, impact,
and cinematic storytelling
AV Content

https://drive.google.com/file/d/1iglh9yn0AtQtzNqWPW3KS9bp2vbwmAi0/view?usp=drive_link


Bay CSR is the little initiative
of Bay Group, focused on
education, welfare, and
community development
across Bangladesh.
BroCode led the creative
direction, transforming
routine CSR communication
into structured, narrative-
driven storytelling.

AV
(Audio-Visual)

https://www.facebook.com/share/v/17sEmfamxq/


An inspiring visual journey
showcasing the energy, joy,
and real experiences of
students—crafted to
emotionally connect with
parents and support
admission growth.

OVC 
(Online Video Commercial)

https://www.facebook.com/share/v/1Hv4aezePt/


This OVC highlights how smart
software solutions can
simplify complex business
processes, reduce manual
hassle, and bring better
control over sales and
financial management
presenting Dizicashiar as a
reliable digital partner for
modern businesses.

OVC 
(Online Video Commercial)

https://www.facebook.com/share/v/1CQu6XJoU6/


BroCode created an
emotionally driven video
content aligned with CPL’s
existing focus on young
entrepreneurs, The content
strongly resonated with the
audience and performed as
one of the best among CPL
Express’s competitors.

OVC 
(Online Video Commercial)

https://www.facebook.com/share/v/1AuSUX65kb/


Organized byPowered by Presented by

GLOBAL LEADERSHIP
AWARD-2025

CPL Express BD recognized our work and
honored us at the “Global Leadership
Award-2025”, awarding us as aspiring and
successful young entrepreneurs for the
impact driven Content marketing .



EXPERIMENTAL 
AI CONTENT

https://drive.google.com/file/d/1doi7KFEAwxIdTMppn71wxmco7mcpBFNu/view?usp=drive_link
https://drive.google.com/file/d/1lUdtONLhcofTMEoNFNH4bSccy_H7_ndV/view?usp=drive_link
https://drive.google.com/file/d/1p7gXrZPNH85N7PV9MJnFMRJ13f2D3fme/view?usp=drive_link
https://drive.google.com/file/d/1K8kPXCVkG2E6naLSwoJ_ukoBa5GcroC7/view?usp=drive_link


HIGH-IMPACT REELS LIBRARYHIGH-IMPACT REELS LIBRARY



STYLE STORIES STYLE STORIES 

https://www.facebook.com/share/r/1B4o2DPvcB/
https://www.facebook.com/share/r/1CYoF6JWKZ/
https://www.facebook.com/share/r/1AwLLpFgP7/
https://www.facebook.com/share/r/1B3zDRxTE3/
https://www.facebook.com/reel/1729474767626998
https://www.facebook.com/share/r/1AwLLpFgP7/


STYLE STORIES STYLE STORIES 

https://www.facebook.com/share/r/1B4o2DPvcB/
https://www.facebook.com/share/r/1SSfi32XVg/
https://www.facebook.com/share/r/1EveewRhSL/
https://www.facebook.com/share/v/1MoiieV9nc/
https://www.facebook.com/share/v/16TYDgnqqu/


DESTINATION STORYTELLINGDESTINATION STORYTELLING

https://www.facebook.com/share/r/1B2STYAxFq/
https://drive.google.com/file/d/1kzf8Pl3TeFog3E_QuAS0_s-cmtg_dhs8/view?usp=sharing
https://www.facebook.com/share/r/1EFES5cfGy/
https://www.facebook.com/share/r/19VPsJiCWg/
https://drive.google.com/file/d/10gSwOxPteV_FHOFswJoEljjhFBqpCbI0/view?usp=sharing
https://drive.google.com/file/d/1kzf8Pl3TeFog3E_QuAS0_s-cmtg_dhs8/view?usp=sharing
https://drive.google.com/file/d/11zxp-mwxPoOeY0YbUc0qUczNrBYN00K_/view?usp=drivesdk


STYLE STORIES STYLE STORIES 

https://www.facebook.com/share/r/19KzpTPTmU/
https://www.facebook.com/share/r/1B2STYAxFq/
https://www.facebook.com/share/v/1CWZg7vcHK/
https://www.facebook.com/share/v/1BF8BrG3uk/
https://www.facebook.com/share/r/1BbQPQaEyV/


SERVICE INDUSTRY
CONTENT
SERVICE INDUSTRY
CONTENT

https://www.facebook.com/share/v/19YbrnKC5E/
https://www.facebook.com/share/r/1Aef6yF9Sv/
https://www.facebook.com/share/v/12LubfTBGhR/
https://www.facebook.com/share/r/1B48ESMfCb/
https://www.facebook.com/share/r/1FjdCWkgQr/


INSTITUTIONAL BRANDINGINSTITUTIONAL BRANDING

https://www.facebook.com/share/v/1CRcheDoUr/
https://www.facebook.com/share/v/15naXkBNBTV/
https://www.facebook.com/share/r/1GAsLa6bRT/
https://www.facebook.com/share/r/19Fnm2UmDr/
https://www.facebook.com/share/r/1CWW5oFF7f/


TECH PULSE TECH PULSE 

https://drive.google.com/file/d/1eeYNiltmeGgC0w_8nMw9e1P-BMt2C6dJ/view?usp=drive_link
https://www.facebook.com/share/v/1EEe3Vxr8G/
https://drive.google.com/file/d/11c83kZpSHA_6o21l6_rA5Rou3QLUT6_I/view?usp=sharing
https://drive.google.com/file/d/13YK3Y6EdkTWmK2KHhiARTwYbca-xryAR/view?usp=sharing
https://drive.google.com/file/d/1PODGYULmGkR1AyAf0-UHlW1xv80nBLPk/view?usp=sharing


FOOD STORIES FOOD STORIES 

https://www.facebook.com/share/r/15SMgFA6Tt/
https://www.facebook.com/share/r/1AMaxErZd9/
https://www.facebook.com/share/r/18c3AUwLjK/
https://www.facebook.com/share/r/1C4zpTr1eF/
https://www.facebook.com/share/r/1CKJe5RgFX/


FOOD STORIES FOOD STORIES 

https://www.facebook.com/share/v/1CxumUZm7y/
https://www.facebook.com/share/v/1C5zXr45U6/
https://www.facebook.com/share/v/1SJfPC6q9y/
https://www.facebook.com/share/v/1DeUZHBBXu/
https://www.facebook.com/share/v/18HFx2SHzr/


FOOD STORIES FOOD STORIES 

https://drive.google.com/file/d/18ucpSdSuYYIn5tldS-Hr7hS4Wmij97ky/view?usp=drive_link
https://drive.google.com/file/d/1QHUyfL2zSB4Hxu48b9CEpLO6RkAnHXea/view?usp=drive_link
https://www.facebook.com/share/r/18c3AUwLjK/
https://drive.google.com/file/d/1D9-f1nB_Ndb7RWrF7_3G-CsBdmXaZYI1/view?usp=drive_link
https://drive.google.com/file/d/1KceqeXwp3AeiSBtEpqAN4FygiNhunkXo/view?usp=sharing


FOOD STORIES FOOD STORIES 

https://drive.google.com/file/d/1StAlvTNkK69P2TbGiVzCl4A8CnoGRkgU/view?usp=sharing
https://drive.google.com/file/d/1KG8Zg7dOuyRQpYtuJj0As9A_NvBkUfr0/view?usp=sharing
https://drive.google.com/file/d/1dO97K4WeefBef22UH8mVrPKTf4ekhtLs/view?usp=sharing
https://drive.google.com/file/d/1p2laM4cDn-WNlSMh8PXPrep6S7zha66g/view?usp=sharing
https://drive.google.com/file/d/1CnbthyNUrDSYnPBeeFjoH3eHYiyCvwn-/view?usp=sharing


INFLUENCER COLLABORATION INFLUENCER COLLABORATION 



Influencer collaboration 

https://drive.google.com/file/d/1x4lJANDSZuaoqsDGC_QozsquI6LhWnmC/view?usp=sharing
https://drive.google.com/file/d/1tZjv8VPIiQ-zQiAE-LpJecXrtFoHaQCY/view?usp=sharing
https://drive.google.com/file/d/1rQ1rGc_BVCbf0_Oaqwo444IZY1Lvnu3I/view?usp=sharing
https://drive.google.com/file/d/1rQ1rGc_BVCbf0_Oaqwo444IZY1Lvnu3I/view?usp=sharing
https://drive.google.com/file/d/1AUv7KVCavFgUD4g0Gqr1TPJVbRI5UGR1/view?usp=sharing


Influencer collaboration 

Being part of Monalisa’s (Bashundhara Group) International Women’s Day
2026 campaign was a meaningful experience for  Brocode. .

https://drive.google.com/file/d/1x4lJANDSZuaoqsDGC_QozsquI6LhWnmC/view?usp=sharing
https://drive.google.com/file/d/1RWE6vhr77IUzWxwgwbPHiLr6OvdVRuSE/view?usp=sharing
https://drive.google.com/file/d/1hUkzba64nNgqDKNs8dNAg6wMGb19C7Ox/view?usp=sharing
https://drive.google.com/file/d/1iRscg_8SENyX5EaDrF1YN5zZvNFeSFvi/view?usp=sharing
https://drive.google.com/file/d/1EPHGV5yOT_YiM-i8cvasDrO5I2029q8k/view?usp=sharing
https://drive.google.com/file/d/1qtJOeF3h2x4GcqVLE5l6ntu5NJuuI8OX/view?usp=sharing


Influencer collaboration 

We strategically  partnered with relevant influencers to amplify Crab Khai’s
reach, build brand credibility, and drive audience engagement.

https://www.facebook.com/share/r/1BFkmTfTkc/
https://www.facebook.com/share/r/1DJhLaJeo4/
https://www.facebook.com/share/r/1BFb5PTpjy/
https://www.facebook.com/share/r/1FriAxFEYH/
https://www.facebook.com/share/r/1DW37YJ2jQ/


Scro l l -Stopp ing  S ta t i c
Creat i ves











Adaptation



TAP TO OPEN

ENGAGING DYNAMIC

https://www.facebook.com/share/r/14R6As6WwoH/
https://www.facebook.com/share/v/14GXbL8M7h5/
https://www.facebook.com/share/v/173P1bydeQ/
https://www.facebook.com/share/r/18WfsnXQPX/
https://www.facebook.com/share/v/17LXnGCoqE/
https://www.facebook.com/share/v/14Hv6wYHcra/
https://www.facebook.com/share/v/1BcfHYaPZ3/


ENGAGING DYNAMIC

https://www.facebook.com/share/r/1DoQhTHYDz/
https://www.facebook.com/share/r/17csnJT6TK/


Need 
u bro !

Let me tell you a Story

THIS IS NOT BRANDING. THIS IS REVENUE ENGINEERING.



Crab Khai is currently
positioned as a niche
product,serving its target
audience smoothly with a
well-structured and
profitable business model
fully developed and
executed by Brocode.

CURRENT TRACTION



(WEEK 3–4)

We create brand
identity + guidelines
We set up packaging,
delivery & operations

We analyze market
gaps + competitors
We finalize product, 
pricing, and target

audience

(WEEK 1–2)  (MONTH 2–3)

launch social media
+ website

roll out content 
+ initial ads

We push content engine 
+ influencer collaborations

test & optimize ads for ROI
(creative + audience)

(Month 3–4)

The Journey



(Month 6+)
We increase ad spend on

winning creatives We expand
via events, partnerships & brand

recall assets (music, face )



Being part of Bangladesh’s first
freelancing platform launch and we

got to tell the story...

https://www.facebook.com/share/v/1Nxfj9XphD/


(Strategy • Activation • Content • Amplification)Executed by

A Campus-focused theme campaign designed to position
ZUQO as a go to lifestyle brand for university students.

Campaign ; #Zuqo at Universities

https://www.facebook.com/share/r/1GUCtFETgF/
https://www.facebook.com/share/r/1GUCtFETgF/
https://www.facebook.com/share/r/1AXzgJ2UL3/
https://www.facebook.com/share/r/1AXzgJ2UL3/
https://www.facebook.com/share/r/14a4BA8aeKL/
https://www.facebook.com/share/r/18Qu5FNDj4/


TAP TO CONNECT

 Let’s meet , your place or ours and
cook up something fresh for your brand

https://www.facebook.com/BrocodeToday
https://www.instagram.com/brocode.today?igsh=M2xoZWJ6Y2RlcW5t
https://wa.me/8801767640036
https://www.linkedin.com/company/brocode.today/
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